
Start your career as a: 
Creative/Art Director

Marketing Developer

Social Media Manager

UX/UI Developer 

Advertising Director

Brand Consultant

Graphic Designer

Layout Artist

130 HOURS TOTAL
INCLUDES CLASSES IN

 » MARKETING AND BRANDING
 » SALES AND CONSUMER BEHAVIOR
 » DESIGN FUNDAMENTALS
 » SOFTWARE TRAINING
 » LAYOUT AND PRODUCTION
 » INTERACTIVE DESIGN
 » PORTFOLIO DEVELOPMENT
 » DRAWING & PAINTING
 » PHOTOGRAPHY
 » ART HISTORY

The Marketing Concentration in Graphic Design focuses your graphic design 
training to include 18 hours of Marketing classes with your academic course-
work.  You will build a portfolio of skills to compete in today’s fast-paced world of 
marketing and advertising. 

Please see the back for a full list of courses, and a suggested four-year plan with 
courses broken into semesters and years. If you have any questions or would like to 
schedule an advising appointment,  please contact Mr. Ben Ivey: ivey@mc.edu

art.mc.edu
ART

GRAPHIC DESIGN
MARKETING CONCENTRATION
PROVIDES INTENSE CREATIVE TRAINING WITH A SOLID FOUNDATION 
IN BUSINESS AND MARKETING. 
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